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Directions

Section Il (Student Learning Assessment) of the outcomes assessment plan must be completed for each
business program that is accredited by the IACBE (i.e., a separate table must be provided for each
program).

Add tables, and insert or delete rows in the tables as needed in order to accommodate the number of
your (1) business programs, (ii) intended student learning outcomes, (iii) intended operational outcomes,
and (iv) assessment instruments.

If the academic business unit does not offer programs at a particular degree level (e.g., associate-level
programs, doctoral-level programs, etc.), then delete those sections from the outcomes assessment
plan.

In the rows of the student learning assessment tables in which the academic business unit identifies the
Key Learning Outcomes (as specified by the IACBE) to which its own intended student learning outcomes
are linked, if a particular intended learning outcome is not linked to any of the Key Learning Outcomes
but is instead an additional content- or skills-related outcome, please simply enter ‘Additional Outcome’
in the relevant space.

Italicized entries in the template represent areas where the academic business unit should insert its own
assessment information.

A comprehensive example of a complete outcomes assessment plan that meets the IACBE’s
expectations and requirements for assessing the quality of an academic business unit’s programs and

operations is available upon request from IACBE headquarters at: iacbe@iacbe.org.

Please be sure to delete these directions before submitting your assessment plan to the IACBE.
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OUTCOMES ASSESSMENT PLAN
Montana Tech of The University of Montana
Department of Business and Information Technology

Section I: Mission and Broad-Based Goals

Mission Statement

Mission of the Name of your Academic Business Unit:

Mission Statement

The mission of the Business and Information Technology Department is to prepare tomorrow’s business leaders for the challenges of a
dynamic global business environment through the innovative integration of a traditional business curriculum with state-of-the-art
information technology.

Broad-Based Goals

Broad-Based Student Learning Goals:

1. Students will acquire a relevant core business knowledge and competencies related to their program of study.

2. Students will be able to apply information technology and other analytical tools to a variety of business problems and effectively apply them in a
business decision environment.

3. Students will acquire effective business-related professional skills and will learn to be an effective contributor to projects and other team efforts.

4. Students will acquire knowledge related to the global and other environments in which businesses may operate.
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Broad-Based Operational Goals:

1. The Department will provide a curriculum that embraces a balanced, comprehensive, and well-rounded examination of the theory and
application of best-practice business models that will successfully prepare its students for academic and professional careers, graduate school,
and professional advancement.

2. The Department will provide an opportunity to its students to engage in various experiential learning platforms.

3. The Department will recruit and retain qualified faculty focused on instructional excellence and student success.

4. The Department will provide an educational environment that promotes excellence in business education and focuses on student success.
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Section II: Student Learning Assessment

BACHELOR’S-LEVEL PROGRAMS

Student Learning Assessment for the Bachelor of Science in Business and Information Technology

Program Intended Student Learning Outcomes (Program ISLOs)

1.

Students will be able integrate multiple disciplines and functions within a business to inform decision making.
Broad-Based Student Learning Goals to which this Outcome is Linked: 1,2

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 1,4

Students will be able to identify business problems and recommend potential solutions.
Broad-Based Student Learning Goals to which this Outcome is Linked: 2

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 1,5

Students will be able to apply legal and ethical principles to organizational decision making.
Broad-Based Student Learning Goals to which this Outcome is Linked: 4

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 7

Students will be able to communicate by applying written, oral, and nonverbal communication skills in a business environment.
Broad-Based Student Learning Goals to which this Outcome is Linked: 3

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 3

Students will be able to contribute, either as a participant or as a leader, to work performed within teams.
Broad-Based Student Learning Goals to which this Outcome is Linked: 3

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 2,6

Students will be able to apply information technology to recommend solutions to business problems (in the accomplishment of business objectives and in the

solving of business problems).
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Broad-Based Student Learning Goals to which this Outcome is Linked: 1,2,4

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 5

7. Students will be able to identify the implications of international issues that characterizes today’s global business environment.
Broad-Based Student Learning Goals to which this Outcome is Linked: 4

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 7

Assessment Instruments for Intended Student Learning Outcomes—

Performan jectives (Tar riteria) for Direct M res:
Direct Measures of Student Learning: SR (THEEHTES (| S e ) ect Measures

1. The Business Strategy Game — Comprehensive Exam Learning Assurance At least 60 percent of our students studying under the Bachelor of Science
Report program would equal or exceed the worldwide 50t percentile ranking for the
Comprehensive Exam as reported at the Business Strategy Game website. (ISLO
Program ISLOs Assessed by this Measure: 1,2,7 1)

At least 60 percent of our students studying under the Bachelor of Science
program would equal or exceed the worldwide 50t percentile ranking for the
Evaluating Strategies section of the Comprehensive Exam as reported at the
Business Strategy Game website. (ISLO 2)

At least 60 percent of our students studying under the Bachelor of Science
program would equal or exceed the worldwide 50" percentile ranking for the
Global Market Factors section of the Comprehensive Exam as reported at the
Business Strategy Game website. (ISLO 7)

2. The Business Strategy Game — Simulation Learning Assurance Report At least 60 percent of our students studying under the Bachelor of Science
program would equal or exceed the worldwide 50" percentile ranking for both
Program ISLOs Assessed by this Measure: 5 the Leadership Skills component and the Collaboration and Teamwork
component of the Learning Assurance Report under the Business Strategy
Game.
3. Capstone Class - The Business Strategy Game Board Meeting At least 80 percent of our students studying under the Bachelor of Science
program would receive a performance rating of at least Competent in the
Program ISLOs Assessed by this Measure: 4,5 scoring rubric related to oral and nonverbal communication skills. (ISLO 4)

At least 80 percent of our students studying under the Bachelor of Science
program would receive a performance rating of at least Competent in the
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scoring rubric related to the ability to contribute to work performed in teams.
(ISLO 5)

4. Capstone Class — Legal/Ethics Assignment

Program ISLOs Assessed by this Measure: 3

At least 80 percent of our students studying under the Bachelor of Science
program would receive a performance rating of at least Competent in the
scoring rubric related to the legal and ethical assignment.

5. Capstone Class — Comprehensive Case Study

Program ISLOs Assessed by this Measure: 2,4

At least 80 percent of our students studying under the Bachelor of Science
program would receive a performance rating of at least Competent in the
scoring rubric related to the ability to identify business problems and
recommend potential solutions. (ISLO 2)

At least 80 percent of our students studying under the Bachelor of Science
program would receive a performance rating of at least Competent in the
scoring rubric related to applying written communication skills. (ISLO 4)

6.Business Modeling Assignment

Program ISLOs Assessed by this Measure: 6

At least 80 percent of our students studying under the Bachelor of Science
program would receive a performance rating of at least Competent in the
scoring rubric related to the application of information technology to provide
support in a business decision making process.

Assessment Instruments for Intended Student Learning Outcomes—
Indirect Measures of Student Learning:

Performance Objectives (Targets/Criteria) for Indirect Measures:

1. Capstone Class — Student Exit Survey

Program ISLOs Assessed by this Measure: 1,2,3,4,5,6,7

At least 90 percent of our students studying under the Bachelor of Science
program would state that they believe they have been either successful or very
successful in their acquisition of the ability related to the program’s nine ISLOs.
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Student Learning Assessment for the Bachelor of Applied Science - Business

Program Intended Student Learning Outcomes (Program ISLOs)

1.

Students will be able to apply major business principles and concepts within the traditional areas of business.
Broad-Based Student Learning Goals to which this Outcome is Linked: 1

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 4

Students will be able to apply multiple disciplines and functions within a business to inform decision making.
Broad-Based Student Learning Goals to which this Outcome is Linked: 2

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 1,4

Students will be able to identify business problems and recommend potential solutions.
Broad-Based Student Learning Goals to which this Outcome is Linked: 2

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 1,5

Students will be able to apply legal and ethical principles to organizational decision making.
Broad-Based Student Learning Goals to which this Outcome is Linked: 4

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 7

Students will be able to communicate by applying written, oral, and nonverbal communication skills in a business setting.
Broad-Based Student Learning Goals to which this Outcome is Linked: 3

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 3

Students will be able to contribute, either as a participant or as a leader, to work performed within teams.
Broad-Based Student Learning Goals to which this Outcome is Linked: 3

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 2,6
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environment.

Broad-Based Student Learning Goals to which this Outcome is Linked: 4

7. Global and Inter-cultural fluency ---Students will be able to identify the implications of international issues that characterizes today’s global business

Key Learning Outcomes for Bachelor’s-Level Business Programs to which this Outcome is Linked: 7

Assessment Instruments for Intended Student Learning Outcomes—
Direct Measures of Student Learning:

Performance Objectives (Targets/Criteria) for Direct Measures:

1. ETS Major Field of Study Exam

Program ISLOs Assessed by this Measure: 1

At least 50 percent of our students studying under the Bachelor of Applied
Science program would equal or exceed the published mean score of at the ETS
Major Field Test site.

2. The Business Strategy Game — Comprehensive Exam Learning Assurance
Report

Program ISLOs Assessed by this Measure: 2,3,7

At least 40 percent of our students studying under the Bachelor of Applied
Science program would equal or exceed the worldwide 50" percentile ranking
for the Comprehensive Exam as reported at the Business Strategy Game
website. (ISLO 2)

At least 40 percent of our students studying under the Bachelor of Applied
Science program would equal or exceed the worldwide 50" percentile ranking
for the Evaluating Strategies section of the Comprehensive Exam as reported at
the Business Strategy Game website. (ISLO 3)

At least 40 percent of our students studying under the Bachelor of Applied
Science program would equal or exceed the worldwide 50" percentile ranking
for the Global Market Factors section of the Comprehensive Exam as reported
at the Business Strategy Game website. (ISLO 7)

3. The Business Strategy Game — Simulation Learning Assurance Report

Program ISLOs Assessed by this Measure: 6

At least 40 percent of our students studying under the Bachelor of Applied
Science program would equal or exceed the worldwide 50" percentile ranking
for both the Leadership Skills component and the Collaboration and Teamwork
component of the Learning Assurance Report under the Business Strategy
Game.

4. Capstone Class - The Business Strategy Game Board Meeting

Program ISLOs Assessed by this Measure: 5,6

At least 60 percent of our students studying under the Bachelor of Applied
Science program would receive a performance rating of at least Competent in
the scoring rubric related to oral and nonverbal communication skills. (ISLO 5)
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At least 60 percent of our students studying under the Bachelor of Applied
Science program would receive a performance rating of at least Competent in
the scoring rubric related to the ability to contribute to work performed in
teams. (ISLO 6)

5. Capstone Class — Comprehensive Case Study

Program ISLOs Assessed by this Measure: 3,5

At least 80 percent of our students studying under the Bachelor of Applied
Science program would receive a performance rating of at least Competent in
the scoring rubric related to the ability to identify business problems and
recommend potential solutions. (ISLO 3)

At least 80 percent of our students studying under the Bachelor of Applied
Science program would receive a performance rating of at least Competent in
the scoring rubric related to applying written communication skills. (ISLO 5)

6. Capstone Class — Legal/Ethics Assignment

Program ISLOs Assessed by this Measure: 4

At least 70 percent of our students studying under the Bachelor of Applied
Science program would receive a performance rating of at least Competent in
the scoring rubric related to the legal and ethical assignment.

Assessment Instruments for Intended Student Learning Outcomes—
Indirect Measures of Student Learning:

Performance Objectives (Targets/Criteria) for Indirect Measures:

1. Capstone Class — Student Exit Survey

Program ISLOs Assessed by this Measure: 1,2,3,4,5,6,7

At least 80 percent of our students studying under the Bachelor of Applied
Science program would state that they believe they have been either successful
or very successful in their acquisition of the ability related to the program’s
nine ISLOs.
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Section lll: Operational Assessment

Intended Operational Outcomes for the (Name of your Academic Business Unit):

1. The Department of Business and Information Technology will be successful in placing its graduates in appropriate entry-level professional positions of in
graduate school.

Broad-Based Operational Goals to which this Outcome is Linked: 1

2. The Department will graduate its students in a timely manner.

Broad-Based Operational Goals to which this Outcome is Linked: 4

3. The Department’s faculty members will be highly-qualified regarding their teaching disciplines.

Broad-Based Operational Goals to which this Outcome is Linked: 3

4. The Department’s students will have the opportunity to participate in relevant internships as a part of their academic coursework.

Broad-Based Operational Goals to which this Outcome is Linked: 2

5. The Department will provide high quality learning and technological resources to its students.

Broad-Based Operational Goals to which this Outcome is Linked: 4

6. The Department’s students will engage with the community.

Broad-Based Operational Goals to which this Outcome is Linked: 2

7. The Department’s faculty will provide effective academic advising to its students.

Broad-Based Operational Goals to which this Outcome is Linked: 4

8. The Department’s faculty will provide high-quality instruction to its students.

Broad-Based Operational Goals to which this Outcome is Linked: 4

9. The Department’s faculty will be engaged in an appropriate level of scholarly activity and professional development.

Broad-Based Operational Goals to which this Outcome is Linked: 3
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10. The Department’s academic programs will meet the current needs of the business community.

Broad-Based Operational Goals to which this Outcome is Linked: 4

Assessment Measures/Methods for Intended Operational Outcomes:

Performance Objectives (Targets/Criteria) for Operational Assessment
Measures/Methods:

1. Capstone Class — Student Exit Survey

Intended Operational Outcomes Assessed by this Measure:
1,4,5,6,7,8

At lest 50% of the students completing the Student Exit Survey will have
accepted either a professional position related to their field of study or have
been accepted into graduate school. (I00 #1)

At least 80% of the students completing the Student Exit Survey will have stated
that internship opportunities were either Good or Excellent. (100 #4)

At least 80% of students completing the Student Exit Survey will report a score
of good or excellent regarding the Department’s ability to provide high quality
learning and technological resources. (100 #5)

At least 80% of students completing the Student Exit Survey will report a score
of good or excellent regarding the Lectures/presentations from outside business
professionals. (100 #6)

At least 80% of students completing the Student Exit Survey will report a score
of good or excellent regarding the Department’s ability to provide effective
academic advising. (100 #7)

At least 80% of students completing the Student Exit Survey will report a score
of good or excellent regarding the Full-time faculty teaching in the Department.
(100 #8)

2. Graduation Data from the Department of Enrollment Services

Intended Operational Outcomes Assessed by this Measure:
2

At least 90% of students completing the Student Exit Survey will have
completed their degree program within Financial Aid Guidelines.

3. Department of Business and Information Technology Faculty Annual Self
Evaluations and Department Head Evaluations

At least 90% of the student credit hours taught by the Department will be
taught by faculty that are either doctor ally or professionally-qualified to teach
in their respective disciplinary areas. (100 #3)

Outcomes Assessment Plan
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Intended Operational Outcomes Assessed by this Measure:
3,8,9,10

At least 80 % of the full-time faculty in the Department will achieve the level of
satisfactory or greater in instruction as defined in the Departmental Standards
annually. (100 #8)

At least 75 % of the full-time faculty in the Department will achieve the level of
satisfactory or greater in scholarly activity as defined in the Departmental
Standards annually. (100 #9)

At least 90 % of the full-time faculty in the Department will engage in continuing
education in their field(s) of interest annually. (100 #10)

Outcomes Assessment Plan
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Section IV: Linkage of Outcomes Assessment with Strategic Planning and Budgeting

The Department Head accumulates the assessment results related to both the student learning and
Departmental operational outcomes after the end of the spring semester. The results are shared with
the Department faculty at the first Friday Department meeting of the next academic year. The
Department’s faculty considers the results and identifies the areas that need either changes or
improvements. The discussion includes an extensive evaluation of possible strategies and techniques
that best address the identified issues. After reaching a consensus, the Department will develop a plan
to execute the strategies and techniques. The Department Head will lead the plan for changes and
improvements and will report accomplishments and achievements to the rest of the faculty at the
weekly Department meetings. The assessment results, and the related Departmental plans to address
the changes and improvements, are shared with the Department’s Industrial Advisory Board at their
next meeting.

The weekly Departmental meetings are also used to address strategic issues of interest to the
Department. The faculty devotes a significant amount of meeting time to discuss strategic issues and
any action items related to strategy are initiated in a manner like the plan for changes and
improvements stemming from the assessment results mentioned previously. Any potential changes in
Department’s strategy also are communicated to the Dean of the College of Letters, Sciences, and
Professional Studies and the Department’s Industrial Advisory Board. The related input received from
these parties is generally weighed heavily in developing the final strategy and related strategic action
plan.

All departments on the campus are required to submit program reviews every other year. The program
review provides an opportunity for the Department to disclose its strategic planning process. The last
program review for the Department of Business and Information Technology was submitted in January
2017.

The Dean of the College of Letters Sciences and Professional Studies meets with all the College’s
department heads once or twice a semester. A discussion, and the sharing, of the strategic planning
process for both the Department and the College is an integral part of these meetings. Also, the
Chancellor and Provost of the University meet with the faculty of the Department once a semester to
discuss strategic items related to the University as a whole.

The budgeting process for the University is generally very centralized. The Department Head is
responsible for a relatively static operating budget. This operating budget primarily consists of faculty
salaries but incudes a small amour of discretionary money that can be spent according to the
Department’s strategic plan. The amount of money available to the Department, under this small
discretionary fund, at the beginning of the 2017 — 2018 academic year was $18,400. This amount was
reduced roughly 28 percent by the end of the academic year due to a drop in overall University student
enrollment. As of the time of this report, it appears that this reduced amount, approximately $13,262,
will be the initial discretionary budget available to the Department for the 2018 — 2019 academic year.
Additional operating amounts, such as amounts available for faculty teaching overloads and adjunct
faculty, are funded at the Dean level.

Additional funds for strategic related items are available through the Dean’s budget or through various
University funds related to capital equipment, research seed money, instructional improvement, and
some miscellaneous monies. Annual, nonrecurring, monies have also been available in the past when
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actual University student enrollment has exceeded the corresponding budgeted amount. The
Department has asked for and received monies from these sources on several occasions for strategic
related purposes. For example, monies from this source have been used to pay for the Department’s
initial membership into the SAP University Alliance, various classroom improvements, and for faculty
travel to SAP and critical thinking conferences.

Finally, several the departments at the university have raised additional monies for strategic purposes
through the assessment of student fees upon their student majors. The Department was able to show
its commitment to the SAP University Alliance, during the spring and summer of 2017, and was able to
initiate a student fee of $65 per semester upon its majors to fund its membership in the Alliance and to
train its faculty to incorporate SAP into the curriculum. This fee generated approximately $23,000 for
the Department during academic year 2017 — 18 and is scheduled to carry forward into future academic
years.
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Exhibit 1 — Major Field Test
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Find out how to prove — and improve —

the effectiveness of your Business
program with the ETS® Major Field Tests

Content Validity

The £75® Major Field Test (MFT) in Business, first administered in 1590,
assesses mastery of concepts, principles and knowledge by graduating
Business students. To ensure fairmess and content relevance, the test is revised
approximately every four to five years.

1

Who Develops the MFT
Developed by Leading Educators in the Field I B j

Individuals who serve or recently 7
Experienced faculty members rearesenting all of the relevant areas of the discipline have served on the Committee
determine test specifications, questions and types of scores reported. ETS zssessment for the MFT in Busiress are

. e s i : faculty members from the
act each ion tc f itiv reliability, Every eff
experts subject each question tc rigorous tests of sensitivity and reliability. Every effort is following Institutions:

made 1o include queslions that assess the most common and important topics and skills. i

Marymount University
In addition to factual knowlkdge, the test evaluates students'abilit'es tc analyze and Middle Tennessee State University
salve problems, understand relationships and interprat material. Questions that require Murray State University '
interpretation of graphs, diagrams and charts are included. Academic departments may Rutgers University '
Saint Vincent College

add up to lwo subgroups and as mary as 50 edditional locally written questions to test

£ 2 7 . L ity of Central Oklah
areas of the discipline that may be unigue to the department or institution,

For more information about the

National Comparative Data MFT in Business:
Phone: 1-800-745-0269

A Cemparative Data Guide, published each year, contains tables of scaled sccres and Email: highered@ets.org ]
percentiles for individual student scores, departmental mezn scores and any subscores Visit: www.ets,org/mft ‘

i - R
or group assessment indicators that the test may support. The ables of data are drawn Educational Testing Service 3
from senlor-level test takers at a large number of diverse institutions. Nearly 1,500 colleges Rosedale Road )
and universities employ one or more of the Major Field Tests for student achievement and Princeton, NJ 08541 f

curriculum evaluation each year.

— S

(Ea ?eg{(s)r F ie’d Measuring th: Power of Learning.”
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The Major Fleld Test In Business contains 120 multiple-cholce items; some are based cn case studies. The questions are designed to measure a student's knowledge and abillty to

apply that kriowledge analyt cally. Ta assess levels of ac 1, Business Test questions cover a broad range of difficulty, and encompass both the depth and the breadth of
business knowledge. The programs can select the time and venue of the two-hour test, which may ke split Inta two sessions. This test must be given by 2 pioctor. Mathematical
operations da not require the use of a calcuator.

Following the general guidelines of business school accrediting agences, the Business Test cevers areas outlined in the Common Core Standards for undergiaduate business education,
Tw assurptions Inform the Business Test: 1) most institutions vl offer 2 cammon core thatincludes azcounting, ecenomics, finance, law, L i
systems, quantitative analysls and interrational business; 2) the Commcn Core will addiess it soclal and i ional ¢ i
The Business Test has five key objectives:

1. Measure students’knewledge of the multidisciplinary sukject matter representative of undergraduate business ?duf.auon
2. Provide information to students regarding their level of achievement

g "
of modern business operations.

3. Provide i on on student act 1o faculty to enab e institutions to assess thelr parformanca relative to their specific missicn and objectives
4. Provide inf ion to fac litate of| geals and educat'cnal progiams
5.5 hen the acc lity of und business educaticn |

The distritution of the contert areas with some examplas of the topics covered is as follows:

I. Accounting (~15%) B. Organlzational behavior 4. Newwork and Inzernet 1. Counsand legal systers

. Binancial accounting 1. Leadership and motivation sechnology 2. Constitution and businass
1. Conceptual foundaticns 2. Communication C. Business Information Systems 3, Admirkstrative law
2 Income stalemert and 3. Managing diversity 1. Automation and support 4, Tor law
slatement of 1eta ned earnings 4. Human resouice management systems 5. Crimes
3. Balance sheet C. Operations Management 2. Tansaction processing systems B. Regulatary envirenment
4, Statement of cash flows 1. Operaticns design 3. ‘s‘;';“;,?:"‘m information 1. Employment Law
B Manzgerial accountin: 2. Cparations execution 134 2. Labor aw
1. Cost concepts ? 3. Total quality management 4 ;";g:;’ support 2nd expent 3, Antitrust law

2. Product-costing systems
3. Activity-based costing
4. Cost, volumne and profit analysis
5. Budgeting (except capilal
budgeting covered under
Finance)
6. Standard costing
7. Monroutine decis on making
C. International accounting
Il. Economics (~13 %)
A. Basic Econemic Concepts
1. Scarcity and cpportunity cost
2, Preduction possibillties frontier
3. Comparative advantage anc
specialization
4. Economic systems
B. Microecenomics
1. Supply and demand
2. Models of consurer chaice
3. Preduction and costs
4. Preduct market shuciures
5. Resource markets
6, Market failure and the role of
government
C. Macroeconomics
1. Measurement of economic
performance
2. Aggregate demand and
2ggregate supply
3. Money and the banking system
4, Monetary policy and fiscal
policy

D. Internaticnal economics
1. International trad2 and policy
2. Exchange rates
3. Balance of payments

1ll. Management (~15%)
A Management principles
i. Historyand theary
2. Functions (organizing, leading,
planning and controlling)
3. Group/team dynamics

D. Strategy and policy
1. Strategic analysis
2. Polcy determination
E. Internationzl/crass cultural
management
F. Entrepreneurship
IV. Quantitative Business
Analysis (~11%)
A, Probability and statistics
1. Measure of st aperations
2 Conditional/jcint robabilitics
3. Counting rules
4. Measures of central tendency
and dispersion

5. Distributions (Including normal

and biromizl)

6. Samplirg and estimatior:

7. Hypothesis testing

& Correlation and regression

9. Time-series forecasting

10, Statistical concepts in quality
control
B. Quantitative Operations

Maragement Techniques

7. Linear pregrammin

2. Prgject scheduling (including
PERT and CPM)

3. Inventory modeling

4, Statistical process control

5. Special topics {including
queving theary, simulation
and decision enalysis)

V. Information Systems (~10%)
A. Information Systems in Busiress

and Socety

1. Information rranagemertin &
global society

2. Security, privacy and ethical
issues

B. Infermation Technelcoy Concepts

1, Hardwae technology
2. Sofiware technology

3, Database maragement systems

5. Enterprise syslems (ERP)
D. Systems Development
1. Systems investigation and
analysls
2, Systerns planning development
and implementation
VL. Finance (~13%)
A, Corporaie Firance
1. Time vakse of money
2. Capital budgeting

4. Consumer protection
5. Envirowmental ard
Intesmational law
6. Security regulation
C. Business relationships
1. Conlract anc sales aw (UCO)
2. Business crganizztions
3. Lawclagency
4. Intellewal property
D. Ethics ard Socisl Responsibility
1. Ethics

3. Working capital g
. “inancial staternent analysis
5. Cost of capital
6. Capital structure
E. Invesiments
1. Risk and retums
2. Valuation of szaurities
3. Financial markets and environ-
ments
C Internaticnal Finance
Vil. Marketing (~13%)]
A, dentifying attractive markets
1. Strategic mrarketirg planning
2. Schnning matketirg
environment
3. Marketing resezrch and infor-
mation technology tools
4. Consumer and organizational
buyer behavior
B. Serving Selected Markers
1. The marketing mix (Froduct,
Price, Place and Promotion)
2. Segmenting consumer and
otganizati:?lal markets
3, Marketing semvices
4, Marketing for noz-fo-profit
organizations
5. Marketing of solal causes
C Imemational Marketing
Viil. Legal and Social
Environment (~10%)

A. Legal ewironment

2. Sedialresp Y

IX. International Issues
(overlapping and drawn from
other content areas above)

How scores for the Major Field
Testin Business are reported:

Total Score — Reported for each
student and summarized for the group
AssessmentIndicators — Repcrted
for the group” only
~ Accounting {18)
~ Economics {16)
- Management (18)
- Quantitative Business Analysis {12)
= Informaticn Systems (12)
- Finance (16)
~ Marketing (16)
~Legal and Saclal Environment 112)
~Internztional Issues (-5, drawn

from otfer content areas)
Numbers in carentheses are the
approximate number of questions in
each categery,
*Aminimum of five (5) students is

resﬁ:eired for assessment indizators

reported,

Copyright © 2016 by Educzucnal Testir g Service Alrights reserved. ETS, 11'e ETS 1200 and MEASUR NG THE POIMER OF LEARNING ae registered trademarks of Educational Tesiing Servize (E7S), 35011 AWF
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Exhibit 2 — Business Strategy Game — Comprehensive Exam
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Business Strategy Game Simulation https://www.bsg-onli Melpfi ors/C hensiveE: Lear...

Tne C Exam Learning Raport
Ths Comprotionsive Exam Learr ing Assurance Report provides solld empirical data regarding how wel unhmm:rvtyuwmi 8 many 9y ospeds of
company In head-10-head compaiiton wih comparies run by ciher class memoars. The posi-simulad I P !hmltlﬂtlrr.lulr
six areas; however, many o' que! and sk Just ane of the Tho six moasures, number of
maeasuro, oro §stod bolow:
1. lnlerprelhglanalyzlng market dala and dlagnoshg the factors affecting a 's prior-y (10
2. Evaluating the strategles and actions of rival companies {7 qneauons)
3. Idenlifying slralegic aclions wilh gaod P for pany p (27 ) |
4. Identifying promising ways 1o bulld ge (13 g ) |
5. Identifying ways to improve a 's i [

6. Idenlifying ways lo cope if with rales, tariffs, and dherglnhnl mavkethmors 6 quasllnns)

Trie test bank o tha comprehensive axam cansists el 5 versions of eazn of 1o 40 questons. Ennpmwnld&\gmnmpmmranmﬂmnm-mvmmnu#amwnmnd
20 fivw veryions of each qUESLoN, with random ofcering ol both the 40 quastians a=d Iha §ue arswor selections fcr ench quasticn, This was dons
sludenls lo collsborale on the answars In the line allctied, hereby protecling the inlegrily of each student's les! score,

Be aware Ihal the comprehansive axam s, in effect, an ‘cpen boo” loet. AB siudents aca Irformed Ihat they sheuld nat begin Iaking tho tost unless thoy have (1)l prinicul of he Foolvnw |nﬁli|ly Raporl
‘quoslions).

forany year, (2] a printout of the Compelive Irtolligence Report for any yoar, and (3) {calcutalior:

t ult dllmihlp?wnlwﬂvn‘ i and ruports for m'eq.lnhnhmmnmmmww.“
conziuded thal the lest scoras should not ba 2 of "tow mu:hmnymmrmmr«wunmw-l'hwmmruuwhum This scomoed
panticu arly 3progos In e case of questicns relaling Indusiry Repart, Ropon, or 1e Holp Pages. \\v Wumm e princical purpose of he
oxam snoud b 10 iscoves the exdent 1o whieh students have kkamed shaul Irlerreling ard applying tha te 1o imprave their
cempany's performarce.

that the *cpen beok™ of tha exam coes not :ransiala into test questicns 1hat are “easy” or "dumbad down' 1o where vl be ablo 1ha 203 o7 903
knowing very much tre o siralegies reir foolwens lians . the'e
Indsed, umnilqmelmimm_.w.g fo* tho six leaninp measurcs and 17 overall scores, the
quudnn-mchallmlrwrdpm falrly deozly into how much s1ugols really know mdmmmudmrnsssumn
DO NOT BE IFA OF THE SCORES ARE “LOW" The lest questions were del barately fomulated 1o ba cilficull and flely rusu| in scores spread
alang a conlnuum ranging from the 203 1o the pemaps Ihe Fighs 80 (but rarely highsr). Such scparates he lom

to “oxcabont” lo *very commenrdsble” lo “averz 06" 10 "subpar” to *very poor.” Only the sharpest ard most knomcdgeable company managors are fikely to answer 30 or more of the 40 questions
comectly—ihus o score o 75 or higher sheuld be viewed s *excelient” 13 *culslanding” and *wo-thy” of 8 grade of A- of higher. Studonts with a "nrygnd-loqood‘ understanding of huww

manage company and achlove <company likely 1o answer between 24 and 30 of e loa% of 8010
76). Students who have pald scant data and of rivals and made lots of seat-of-the-pants mlﬂm will be hard-pressed lo comrectly answer
many more then ha' of the questions. Students ve only a dim of campany operations and have reliod heavily on one or more toam members 1o de most (all?) of the

stratogic thinking and analysis will likoiy eam Mbmﬂ!m“ of less than 40, most often a lot less.
Comprehensive Exam

Learning Assurance Report

William Thompson Industry 1 March 1, 2015

Perzentile Rankings Are Versus Al Participants Worldwice Complelir g the Comprehensive Exam Since November 17, 2014
Poputetien Siattics: Exams = 31, Schezls = 9 Courlries v 4

Tho Burkress Stra tegy Game wowwebn g-cnlitm.com

SPECIAL NOTE: Many of tho 40 qi [ o mors than one of the six leaming measures.

% |Percon-[ % |Percen.| % [Percen] 3 % reen-
SwdonuPanicipant | comect || e | Comect| M | Gomet | tis | Comect | e | Comect| e Correct | tile tie.
Abemaly, Connis 700 | 80 | 420 | 52 | 815 | 97 | 8«6 | 96 | 1000 00 | B33 | 67 | @25 |
Burl scr, Bornie 600 | 50 | 571 | 71 | 503 | s | 385 | 25 [ ass5 | a5 | e67 | e3 | %25 |
Ellison, Josaph 500 | 51 0.0 3 407 | 19 |42 | 32 | 23] 20 | oo 4 | »5 | 8
Porry, Chana 400 | <0 | 286 | 22 | 503 | s | w2 | 72 | 455 | «5 [ 00 | s | eoo | ¢
Scanlan, Kathryn 70¢ | 80 [ 420 | 52 | e3c [ 83 | ee2 | 72 [ 636 | B4 | 333 | 32 | a5 | &=
Shoghora. Dens. 800 | 922 | 857 | o [ 704 | 78 | 760 | a5 | s18 | 06 | 533 | 97 | 00 | %
Smith, Carmen 600 | &0 | 51 77 | 7a- | 24 | 0 | 85 | &6 | B4 | 3z | 22 | e75 |
Wil ams, W1 600 | s0 | 428 | 52 | 208 12 | 239 | 0 [sa | 32 |23 32 [0 [
Class Average 613 5§ 447 52 50.7 59 0.6 an sa 12 479 54 &7.8 8
Suggested Assessmant of the %-Corroct Scores (g of tha quostions)
75% or Higher: Excollent to Outstanding
60%-74.9%: Good to Very Good
60% -59.9%: Average
Below 50%: Very Poor 1o Subpar
of 2 7/4/2018, 12:02 PM
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Business Strategy Game Simulation hitps://www.bsg-onlinc.com/help/instructors/Learning-Assurance.html

The Leamning Assurance Report
The Lezming Assurance Repor (LAR) provices schd empiacal dala rogeeding Ihe Eusiness. skills and dodisicr-making of your students relative I compleled The
Businoss Strategy Gamo. Tha LAR offers credivle ovidenca about I Lusinass profciancios of your siudents an the following mensuros (whizh are cefined al ta boltom of tha reporty:
1. Leadership Skills 4. Op W 7. Human
Collaboration &
3 . al M 8. i
——— 5. Financial Management Stralegic Planning & Analysis

3. Analytical Skills 6. Markeling Management

Measures 1 and 2 relaling to “Leadership Skills" and "Collaboralion & Teamwork" are based on each student's individual performance as viewed by
their company co-managers; data for these two columns of the report will not be available unless and until your sludents have completed the Posl-
Game Peer Evaluation exercise.

Dala for measure 3 "Analylical Skills* is based on student answers to selecled quastions in BSG Quiz 2 (LAR Data for this measure is not reported
unless you assign completion of BSG Quiz 2).

The percentiles for the remainirg measures are all based on data relating o lhe perfermance of the group of g each
in the si Thep for these (while shown for whatever number of years thal have been completed if you access this report
priar lo the end of the simulation) shculd not be considered "valid” until the of the ion; this is the data for the sludents in

other classes or at olher schools Is based on the results of their entire simulation experience.

Thz Leamirg Assuranea Repor Is usaful in two very Importont respects: 1) 1l provides you vith a clear overview of haw well your sludenls 10 othors wh
based simulaticn exercise. 2) Because the creablo 1 a9 r of business sion of your siudenis, | 1o help
055088 whethor your school's buskiess s wilh dogrog of tusinpss 9 Srofessars, chalrs, and
deans a: many butinoss schoolsia the US ore engaged n cevelsping cngaing exidenca of whather thake academic grograms maot Lo Assirance of Leaming Standards now being apshed by the
AACSB: @ prima geal o this Leaming A Regortls igrificantly to that elfor,

The Business Stratagy Came Learning Assurance Report Yo g ool ss.com

Willism Thompson Industry 2 w March 1, 2015

(P o dutics: Sdan
LEARNING | &=
MEASURE

STUDENT /

PARTICIPANT

Abemachy. Dennis B4 | €0 | 70 | 70 | 90 | 25 | 19 | 4B | 89

'

Burison, Bonrle 50 | 42 | 70|76 | 98 |37 21|56 42

Elison, Josoph 88 | &0 | 93 | 63 | 25 | 43 | 80 | 75 79

Pery, Diano S0 | 62 | 7O | 81 40| 53|25 | 67 | BY

Scanian, Kathryn 88 | €0 | oo [ 81 | 40| 53| 28 67 | 45

Shophara, Denls 88 | 20 | 7 |83 | 25| a3 | 20 75 | 20

Smih, Carmer 50 | £6 | 93 [ | g0 | 28|30 48| 7

Wiliams, Wil 64 | 86 | 83 | 81 | a0 |53 | 26 67 | 7B

Class kvernge 68 | 72 | 82 |75 |8 |42 |30 e |62
Leadership Skilis Assessmoni of the individ Jar's leadersrip and ndependent thinking sk 1is, Based co.managers' answers for llems 4, 5, €, 7, 10 on IFp peer cvidualion exercis?.

& the shills, leamwerk, and bty to work well with others. Based on co-managers’ answers ferilems 1,3, 8.9, 11 on the peer
Teamwork evalualion exareise,
Analytical Skilis Assessmen of tha Indh/dua’s skills [ anzlyzing Irformation In tmo Foahwear Ind.stry Rogor and Cempetidvp Inleliigonco Repor, calculating financial ratias, ond idontitying
oppealing weys o kmprove company performance. Based cn the ndividua’s answers 10 10 questons lrom Quiz 42,
Financlal Management  Assa2ssmont of the group's ability 1o apply finaclal prircives. Based npay's ROE. crock: raling. and slock price performances.
Operations Assessment of tha group's abi bly lo manago sreducion operations and conlrol Basod on the comp produclio 0d by
Management prod.ction cosls per unlt (adjusied for pred.zt qualily ana product line bresdih), capasity utilzalien, and finished goods
Markeling Managemont  Acsessment of Ihe group’s abi bty 10 aFective’y market te cempany's produzl anc correl markeling costs, Based cn npany’s markel Image ng cosly per unlt
so'd,
Human 11e group's po 'y 9 ing Iazor casis. Based cn work- fores comoensalion, workiorca productiviy, and labor cosis For
Management unit sold, A
Stratogic Analysis & 9 5K, Based or scores aeh the 2-vear Stratagic P an exarcise.
Planning
Corporste Social Aesossment of preup’s awareness cf and commiment Lo operating Ihe comgany n a scclaly responzibio manner and Lieing a "medal corporate ciszon”. Based oa the % cf
Respons|biilty ZoMpany revenues spen. on lte six comperate social responsitiliy in lalives
Iafl 7/4/2018. 12:01 PM
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BMGT 426 - Spring 2018
BSG Final Board Meeting Evaluation

|company Name | Evaluator:
Performance Rating
Beginning Comp Accomplished
Team/Group Assessment 1 2 3 4 S 6 Comments
1|Does the group understand the business component of the BSG?
2|Does the group seem to understand the industry and their current position in the
industry?
3|Did the group seem ta work together? Are all group members participating?
4| Did the group clearly present their strategy going forward?
5|QOverall assessment of the Team
Individual Assessment Perfarmance Rating
1 Students will be able to communicate by applying written, oral, and nonverbal Beginning Competent Accomplished
communication skills. 1 2 3 a 5 6 Comments
2 Students will be able to contribute, either as a participant or as a leader, to work Beginning Comp A lished
performed within teams. 1 2 3 q 5 6 Comments
3 Students will he able integrate multiple disciplines and functions within a business to Beginning Competent Accomplished
inform decision making. 1 2 3 a 5 6 Comments
a|overall of the Individual Beginning Comp Accompllshed
1 2 3 4 5 6 Comments
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Exhibit 5 — Capstone Class — Comprehensive Case Study Rubric
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BMGT 426
Final Case Study Write Up - ISLOs 3 and 5

"he overall objective of this assignment is ta provide an assessment of the Department ISLOs 3 and 4. The assignment is the fifth and final case study write up submitted by the students in the course and is considered
1seful in the assessment of the student's ability to identify business problems and provide appropriate recommendations. The write up is also appropriate to assess the student's ability to apply the appropriate
vritten communication skills.

ISLO 3: Students will be able to identify business problems and
recommend potential solutions Chisdanis
ISLO 5: Students will be able to communicate by applying written, oral,
and nonverbal communication skills Evaluator/Date:

Semester/Year

Performance Rating
Beginning Competent Accomplished

Intended Outcomes: 1 2 3 4 5 3 Comments

ISLO 3: Students will be able to identify business problems and
recommend potential solutions

The student provides a list of multiple problems related to the assigned case and
presents them in the appropriate format

The student provides an appropriate actionable recommendation for each specific
problem

The student supports each recommendation with an appropriate amount of analysis

ISLO 5: Students will be able to communicate by applying written, oral,
and nonverbal communication skills

The student's submission follows APA format

The student's submission is free of grammatical issues

The students writing is clear and can be followed

Overall assessment of the Case Study

ULLUITITD MODTIJ1ITHIL T iall



Exhibit 6: Capstone Class — Legal and Ethics Assignment Rubric
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BMGT 426 - Exam 1
Legal and Ethical Principles - ISLO #4

The primary objective of this assignment is to assess the student's ability to make decision under legal and ethical guidelines.

This assessment is divided into two parts: 1. Is the student can apply legal principles to a related business decision? 2. Is the student can apply appropriate
business ethical decision-making skills to a specific business issue decision?

ISLO 4: Students will be able to apply legal and ethical Student:

principles to organizational
decision making

Evaluator/Date:

Semester/Year

Performance Rating

Beginning Competent Accomplished

Intended Outcomes: 1 2 3 4 5 6 Comments

Part | - Necessary items for a valid contract: The student
can communicate the items necessary for a valid business
contract.

Part Il - Application of appropriate business ethics principles to

a business decision: The student can communicate the
application of appropriate business ethical principles to a specific
situation.

Overall assessment of the Project
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BMIS 375
Business Modeling Project - Portfolio Project

The overall objective of this assignment is to work with an actual client to 1. understand their business need, 2. model their business need using process and
data flow diagrams, 3. ensure the suitability of the proposed solution, 4. create a suitable solution, 5. create technical and user documentation for the
solution, and 6. provide a professional presentation of the solution.

ISLO 7: Students will be able to apply information technology to Student:
recommend solutions to business problems (in the accomplishment of
business objectives and in the solving of business problems).

Evaluator/Date:

Semester/Year

Performance Rating

Beginning Competent | Accomplished

Intended Outcomes: 1 2 3 4 5 6 Comments

Correct identification of the client objective and business need.

Accurate process and data flow charts utilized.

Efficient, effective solution designed

Accurate technical and user documentation provided.

Professional demonstration of the project

Overall assessment of the Project (including client's evaluation)
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Department of Business and Information Technology
Student Exit Survey - Spring 2018
Bachelor of Science (BS) Program

This survey is part of our continuing efforts to improve the academic programs in the Department of Business and Information Technology. We ask
for your candid responses to the following questions as they will provide valuable data and information to help us identify area where changes and
improvements may be needed. Thank you in advance for your time to complete this survey.

General Instructions:

This survey consists of three parts:

Part I: Student Learning Outcomes

Part Il: Evaluation of the Academic Program and Learning Environment
Part Ill: Summary Evaluation and other Comments

Please consider each of the questions and please provide candid, accurate answers. Most of the questions have room to provide specific written
comments, please provide your comments as necessary. Your identity will remain anonymous in any reports that are produced from this survey.

Part I: Department of Business and Information Technology - Student Learning Outcomes - Bachelor of Science - BS

Please Identify your option of study (check all that apply)

Accounting

Health Information Technology

Information Technology

Management

Marketing

Natural Resource Management

The Department of Business and Information Technology has identified several student learning outcomes that it expects student to have achieved
upon graduation from its programs. Please reflect on your studies in the Department and mark the box in the rating scale that most closely
corresponds to your assessment of the degree to which you were successful in acquiring the ability related to the outcome (1 = very unsuccessful; 2
= unsuccessful; 3 = successful; 4 = very successful). Please provide any comments related to suggestions for improvement.

Bachelor of Science (BS) in Business and Information Technology

Upon completion of a degree in Business and Information Technology, a 1 2 3 q
student: Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul

1 Students will be able to apply general business principles and
concepts.

Comments:

1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul
2 Students will possess competency in their chosen field of study.
Comments:
1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul

3 Students will be able to identify business problems and recommend
potential solutions.
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Comments:

4 Students will be able to apply legal and ethical principles to
organizational decision making.

Comments:

5  Students will be able to communicate by applying written, oral, and
nonverbal communication skills.

Comments:

6  Students will be able to contribute, either as a participant or as a
leader, to work performed within teams.

Comments:

7  Students will be able to apply information technology to recommend
solutions to business problems (in the accomplishment of business
objectives and in the solving of business problems).

Comments:

8  Students will be able integrate multiple disciplines and functions
within a business to inform decision making.

Comments:

1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful

ul ul
1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul
1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul
1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul
1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul
1 2 3 4
Very Very
Unsuccessf  Unsuccessf  Successful Successful
ul ul

Outcomes Assessment Plan
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9  Global and Inter-cultural fluency ---Students will be able to articulate
the diversity in business practices, cultures, and regulation as well as
the economic interdependence that characterizes today’s global
business environment.

Comments:

Part II: Evaluation of the Academic Program and Learning Environment of the Department of Business and Information Technology

The Department of Business and Information Technology is interested in your assessment of several items related to its general learning
environment. Please reflect on your studies in the Department and mark the box in the rating scale that most closely corresponds to your
assessment of that aspect of the Department's learning environment. Please provide any comments related to suggestions for improvement.

1 2 3 4
Poor Fair Good Excellent
1  Full time faculty teaching in the Department
Comments:
1 2 3 q
Poor Fair Good Excellent
2 Adjunct faculty teaching in the Department
Comments:
1 2 3 4
Poor Fair Good Excellent
3 Faculty advising in the Department
Comments:
1 2 3 4
Poor Fair Good Excellent
4 Business curriculum in the academic program
Comments:
1 2 3 4
Poor Fair Good Excellent
5 Variety of course offerings
Comments:
1 2 3 4
Poor Fair Good Excellent
6  Class sizes
Comments:
1 2 3 4
Poor Fair Good Excellent
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10

11

12

13

14

15

16

Availability and access of Department faculty during office
hours

Comments:

Learning and technological resources

Comments:

Classroom facilities

Comments:

Library resources in business

Comments:

Career counseling and placement services

Comments:

Internship opportunities

Comments:

Student organizations and clubs

Comments:

Overall quality of the Department of Business and
Information Technology

Comments:

Lectures/presentations from outside business professionals

Comments:

Emphasis on information technology

1 2 3 4
Poor Fair Good Excellent
1 2 3 4
Poor Fair Good Excellent
1 2 3 4
Poor Fair Good Excellent
1 2 3 4
Poor Fair Good Excellent
1 2 3 q
1 2 3 4
Poor Fair Good Excellent
1 2 3 4
Poor Fair Good Excellent
1 2 3 4
Poor Fair Good Excellent
1 2 3 4
Poor Fair Good Excellent
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Comments:

1 2 3 q
Poor Fair Good Excellent

17  Availability of on-line coursework.

Comments:

Part Ill: Summary Evaluation and other Comments

Considering your current professional position, please reflect on your studies in the Department and mark the box in the rating scale
that most closely corresponds to your assessment of the following general statements. Please provide any comments related to
suggestions for improvement.

1 Please indicate your overall degree of satisfaction with the Department of Business and Information Technology.
Very Satisfied Satisfied Dissatisfied Very Dissatisfied
Comments:
2 In your opinion, what are the three strengths of the Department of Business and Information Technology?
1
2
3
3 In your opinion, what are the three weaknesses of the Department of Business and Information Technology?
1
2
3
4 In your opinion, which three classes at Montana Tech were of most value and best prepared you for your professional career?
1
2
3
5 In your opinion, which three classes at Montana Tech were of least value and least prepared you for your professional career?
1
2
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6 In your opinion, what are the three greatest obstacles for a graduate of the Department of Business and Information
Technology?

1
2
3
7 In your opinion, what three items should the Department of Business and Information Technology accomplish in the next five
years to better prepare its students for success after graduation?
1
2
3
8 Have you found employment in your field of study?
Yes
No, but | am actively looking for employment
No, but | have additional coursework to take to complete my degree.
If yes, with whom are you employed and what is your position?
Company employed:
Position:
9 Are you planning to attend graduate school?
Yes
No
If yes, in what degree program are you planning to study?
Degree program
10 Would you recommend the Montana Tech Business program to a friend/family member or other prospective student?

Yes

No

End of the Survey.
Thank you so much for your time and your answers. Your input is of great value to the Department
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